
2023 Annual Report

ANNUAL CONTENT

• Letter from Chair and President       ∙  Overall Financials
• Board and Staff listings                     ∙ List of Funds 
• List of Trustees Emeriti                      ∙ List of New Funds 
• Committee Volunteers                       ∙  Demographic Information 
• Book of Memory – names added       ∙  Grants Distributed
• Return on Investment                         ∙  Gifts Received
• Trustee Reflection

Content Overview
STORIES

• Community Impact Fund including three Grantee highlights

• Foundation Initiatives Updates with engagement data

• Focus on scholarships and family legacy

• Seay House /Brown Girls Read Fund Focus
• One Campus – One Mission Highlight

• Our role as Aggregator & Fiduciary

• GoDonate Spotlight

An initial planning meeting for the 2024 Report Content has already been scheduled for September. 
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August 2023 – Philanthropic Services Committee requests mailing preference project. 

Spring 2024 – Mailing project launched. Overall, we had a 32.5% response. 

• 1333 were contacted by combination of mail and email
• 60 said they did not need a report and would find information via out 

website
• 205 said they preferred an email copy only 
• 168 said they preferred a printed and mailed report

July 2024 – Reports distributed 
• Email only group and Trustees sent group specific email July 29, 2024.

-delivered via email with a 66.5% open rate and 16% click rate

• 1046 were mailed a copy July 30th

-this included the 168 who confirmed preference by mail
-included the 900 who did not respond to the initial request for
preference  
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August 2024 – Eblast sent to 3,880 subscribed on our contact lists 

July 29, 2024 – Eblast sent to 210 who specifically requested 
digital-only copies. 

Digital Release

Engagement Rates
• 77% Open Rate
• 19% Click Rate
• 2% (6) Bounce Rate

Engagement Rates
• 44% Open Rate
• 5% Click Rate
• 3% (6) Bounce Rate

Nonprofit* Industry Comparison (July 2024)
• 39% Open Rate
• 3% Click Rate
• 12% Bounce Rate

* Financial Institution rates are lower than nonprofit rates. 
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Survey Responses:  13 this year, 44 last year
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Ị qỗȏķǆǫ¡

• ǅqĂķǫĂȧĂi ȏǆȧqĂȏǆởỗȏq¡ĂǅĂcȧó₧qĂqĵ ķóŉĂỗểĂȧóűĂ
ķo ởȏỗủǆo ǆóqǫ¡

• ǅĂư ỗṭ ṅđĂṅķŉǆĂqỗĂǫǆǆĂo ỗȏǆĂǫqỗȏķǆǫĂȧɓỗṭ qĂ
qĵ ǆĂểỗṭ óđȧȑ ỗó₧ǫĂķo ởȧcqĂỗȏĂȧɓỗṭ qĂ
đķëǆȏǆóqĂểṭ óđǫ¡Ă

• ǅĂqĵ ķóŉĂűỗṭ ĂȧȏǆĂđỗķói Ăi ȏǆȧqĂűỗṭ Ăcỗṭ ṅđĂ
đỗĂȧĂĵ ķi ĵ ṅķi ĵ qĂỗóĂɓķṅṅɓỗȧȏđĂ

• Í ǆȏĵ ȧởǫĂỗȏi ȧóķůǆđĂɓǆŝ ǆȏĂķóĂķqǫĂ
đǆṅķủǆȏű¡

Ṃĵ ȧqĂcỗṭ ṅđĂư ǆĂđỗĂqỗĂķo ởȏỗủǆĂqĵ ǆĂ
ȏǆởỗȏq⁹

Ṃĵ ȧqĂđỗĂűỗṭ Ăủķǆư ĂȧǫĂűỗṭ ȏĂởȏķo ȧȏűĂȏǆṅȧȑ ỗóǫĵ ķởĂư ķqĵ Ăqĵ ǆĂ
Ị ởȧȏqȧóɓṭ ȏi ĂȦỗṭ óqűĂĊỗṭ óđȧȑ ỗó⁹
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Survey Responses

Digital Version - Interactive
Digital Version - PDF
Hard Copy received via mail

Ṃĵ ȧqĂķǫĂqĵ ǆĂởȏķo ȧȏűĂư ȧűĂűỗṭ ĂȏǆȧđĂ
ỗṭ ȏĂẮóóṭ ȧṅĂȈ ǆởỗȏqĂqĵ ķǫĂűǆȧȏ⁹
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Ṃĵ ȧqĂķóểỗȏo ȧȑ ỗóĂķóĂqĵ ǆĂẮóóṭ ȧṅĂ
Ȉ ǆởỗȏqĂķǫĂỗểĂo ỗǫqĂủȧṅṭ ǆĂqỗĂűỗṭ ⁹

• ǅo ởȧcqĂǫqỗȏķǆǫ¡ĂǅĂư ķǫĵ Ăo ỗȏǆĂỗểĂqĵ ǆǫǆĂ
ư ǆȏǆĂķócṅṭ đǆđĂķóĂqĵ ǆĂȏǆởỗȏq¡

• Ĩ ĵ ǆĂủȧȏķǆqűĂỗểĂȏǆởỗȏqǫĂȧóđĂ
ķóểỗȏo ȧȑ ỗóĂởȏỗủķđǆđ¡

• ǅĂȧṅư ȧűǫĂǆóṃỗűĂĂȏǆȧđķói Ăȧɓỗṭ qĂư ĵ ȧqĂķǫĂ
i ỗķói ĂỗóĂķóĂỗṭ ȏĂȧȏǆȧ¡ĂĨ ĵ ķǫĂŉǆǆởǫĂo ǆĂ
ķóểỗȏo ǆđ¡

• ǅĂṅķŉǆđĂqĵ ǆĂđǆǫķi óĂȧóđĂǫqỗȏķǆǫ¡

• MǆȏűĂđǆqȧķṅǆđĂȧóđĂķóểỗȏo ȧȑ ủǆ¡

• Ȉ ǆǫởỗóđķói ĂqỗĂủȧȏűķói Ăcỗo o ṭ óķqűĂ
óǆǆđǫ¡

Ṃĵ ȧqĂđķđĂűỗṭ ĂǆóṃỗűĂo ỗǫqĂȧɓỗṭ qĂqĵ ǆĂ
ȏǆởỗȏq⁹
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̃ ¡ Ṃĵ űĂȧĂểǆȧqṭ ȏǆđĂo ǆo ɓǆȏĂỗểĂqĵ ǆĂɓỗȧȏđĂi ỗqĂķóủỗṅủǆđĂķóĂỊ ȦĊ
� ¡ Ḍỗư ĂỊ ȦĊĂȏǆȧcĵ ǆǫĂèóđǫĂóǆư Ăđỗóỗȏǫ
� ¡ Ṃĵ űĂȧĂȏǆcǆóqĂđỗóỗȏĂȧóǫư ǆȏǆđĂqĵ ǆĂcȧṅṅĂqỗĂi ķủǆĂqỗĂỊ ȦĊ
� ¡ Ṃĵ ǆȏǆĂȧȏǆĂqĵ ǆűĂóỗư !ĂởȧǫqĂǫcĵ ỗṅȧȏǫĵ ķởĂư ķóóǆȏǫ
̄ ¡ ẮĂĵ ķǫqỗȏűĂǫóȧởǫĵ ỗqĂỗểĂȧĂểỗȏo ǆȏĂɓỗȧȏđĂcĵ ȧķȏ
� ¡ Ḗ ỗȏǆĂểȧqĵ ǆȏĵ ỗỗđĂǫqỗȏķǆǫ
� ¡ Ȧỗóȑ óṭ ǆĂĵ ķi ĵ ṅķi ĵ ȑ ói Ăǫṭ ccǆǫǫĂ
� ¡ ȄǆǆởĂởỗṅķȑ cǫĂỗṭ qĂỗểĂqĵ ǆĂểỗṭ óđȧȑ ỗó¡ĂǅĂĵ ȧủǆĂǫǆǆóĂǆủķđǆócǆĂỗểĂcȏǆǆởķói Ăṅķɓǆȏȧṅķǫo Ăểȏỗo Ăɓỗqĵ ĂǫqȧëĂȧóđĂɓỗȧȏđĂỗểĂqȏṭ ǫqǆǆǫ¡Ă

ẮȏǆĂqĵ ǆȏǆĂȧóűĂǫởǆcķècĂǫqỗȏķǆǫĂűỗṭ ₧đĂṅķŉǆĂqỗĂǫǆǆĂṭ ǫĂǫĵ ȧȏǆĂķóĂqĵ ǆĂóǆữqĂȧóóṭ ȧṅĂȏǆởỗȏq⁹
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